
 

 

 

 

How far is too far ? Should the UN limit political use of 

social media ?  
 

Hello I’m Orla Anderson and along with my co-chair Genevieve Buckley we will be chairing 

the Media Committee at the 2019 North Berwick High School MUN conference. We have 

chosen topics that we feel are relevant in today’s climate and we are looking forward to 

hearing what both new and old delegates can bring to the debate! We encourage you to 

email us your position paper for each debate in advance of the conference, this should be a 

brief summary outlining your countries view of the topic being debated and should be around 

50 words. Please email the completed position papers to either Orla or myself at 

nb15andeo@edubuzz.org or nb15buckg@edubuzz.org . Having a resolution paper is also 

an important part of the debating process and you will need to bring this with you on the day. 

It should be a more indepth look at your country's position on the issue, detailing the fixtures 

you already have in place along with how you recommend the UN solves said issue. Both 

Orla and I are excited to hear your ideas and opinions on the day and looking forward to a 

lively and interesting debate. For more insight into how our MUN is run and how to prepare 

your resolution paper go to https://www.edubuzz.org/modelunitednationsnbhs/ . Don’t 

hesitate to contact us with any questions you may have, looking forward to seeing you all on 

November 22nd! 

 

 

 

 

Introduction to debate: 

 

Social media has defined our generation and with it has come a host of new challenges. 

Despite it only being a recent creation, this new platform has become hugely popular and 

has quickly found a place within politics. At current, social media is an unregulated ground 

for political campaigning, and this has its benefits, with many political parties using it to their 

advantage in a legitimate and positive way. However in recent years we have seen this 

freedom being used in a wholly undemocratic and manipulative manner which has forced us 

to question - do we limit political use of social media? 

 

In the past few years Facebook has been accused of using targeted ads, many of these 

political, to influence the individuals opinion without their knowing. Furthermore, these 

adverts are often filled with information used to hinder the success of the opposition.This is 

exemplified in the Trump campaign’s recent use of social media to spread bogus claims that 

the democrats have plans to repeal the second amendment and that Joe Biden has a 

politically advantageous relationship with the Ukraine. Another example is found in Britain in 

the leave campaign’s use of targeted ads. The party spent over £2.7 million on these and 
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they were viewed around 169 million times by social media using Brits in the run up to the 

2016 referendum. These particular adverts were filled with false claims, one being the 

infamous £350 million that would be given to the NHS each week if Britain were to leave the 

EU- this has now been disproven but not before millions of Brits viewed it back in 2016. 

Knowing the outcome, we can view this particular strategy as hugely viable and effective.  

In terms of regulations currently in place, social media platforms are given sole responsibility 

and expected to self-regulate their political involvement. Many of the social media giants 

take a fairly laissez faire approach, Facebook was recently quoted saying; ‘We don’t believe, 

however, that it’s an appropriate role for us to referee political debates and prevent a 

politician’s speech from reaching its audience and being subject to public debate 

and scrutiny’.  

 But what are the consequences of this misuse of social media for political ends? Firstly, it 

makes external interference in politics more likely as social media can be manipulated 

remotely and without tangible evidence, as illustrated by Russian influence on the 2016 

presidential election. Furthermore, political misuse of social media manipulates the public 

and their political viewpoint in a fundamentally undemocratic and covert manner. Many 

argue this infringes on social media users rights and undermines the democracratic values 

of an election.  

 

On the other hand, one could argue that political campaigns always aim to influence and 

manipulate to a certain extent and in fact the use of social media to do this allows the public 

to be more engaged in politics and able to debate and discuss with others more than ever 

before. 72% of Brits who used social media in the run up to the 2015 general election felt 

more politically engaged as a result of using social media than they had using traditional 

means. Furthermore, social media can actually be seen to legitimise politics as it partially 

removes the financial element in allowing all campaigns to be far reaching regardless of 

funds or donations, similarly social media allows smaller parties to gain momentum that prior 

to its creation would have struggled. Mark Zuckerburg, CEO of Facebook supports this 

theory, he was quoted in October 2019 saying “Political ads can be an important part of 

voice, especially for local candidates, up and coming challengers and advocacy groups that 

the media might not otherwise cover”. Finally, a key benefit found in the political use of social 

media is that it engages young people, a group renowned for being politically apathetic and 

less likely to be influenced by traditional campaigning methods. In the US Forty-seven 

percent—or roughly 14 million—18 to 24-year-olds heard about the 2018 elections from at 

least one of the four most commonly used social media platforms (Facebook, Instagram, 

Snapchat, and Twitter). Whilst in Britain those who use social media for political activity said 

they were more likely to act on their political convictions as a direct result of it with 40 

percent who felt more likely to vote due to their use of social media to engage in 

politics.These examples show  the crucial role social media can play in politics through 

generating turnout in elections and diversifying those involved.  

 



 

The debate over political use of social media is clearly a very 21st century dilemma and one 

that is set to gain even more significance as social media establishes itself as a global 

platform, so we pose the question to you-  

 

Do the potential benefits of using social media in politics outweigh the risks? Or,  do we 

place regulation on political use of social media before it is too late and the technology 

becomes too advanced to be prevented?  

 

Points to consider: 

 

● Is social media usage high in your country? 

● Does your country view political use of social media as unlawful interference or 

welcomed campaigning strategy? 

● Has politics within your country benefited from the introduction of social media? 

● How do you, if at all, propose the UN approaches the restriction of political use of 

social media? 

● Has your country imposed any regulations on social media interference in elections? 

 

 

 

 

Useful links: 

 

● Facebook-digital-politics-tories-labour-online-advertising-marketing  

● How-social-media-has-changed-politics-3367534  

● How-social-media-is-changing-the-face-of-politics  

● https://civicyouth.org/five-takeaways-on-social-media-and-the-youth-vote-

https://techcrunch.com/2019/10/13/ban-facebook-campaign-ads/in-2018/ 

● https://sysomos.com/2016/10/05/social-media-affects-politics/ 
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